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Get the straight story before you 
shop for life insurance.
These 10 simple tips can help you.
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6  	 IF YOU HAVE DEPENDENTS—YOU NEED IT.

 	 LIFE INSURANCE CAN REPLACE YOUR PAYCHECK IF 
YOU AREN’T THERE TO EARN IT.

 	 SOME LIFE INSURANCE IS BETTER THAN NO LIFE 
INSURANCE. 

 	 LIFE INSURANCE IS OFTEN LESS EXPENSIVE 
THAN YOU THINK.

 	 LIFE INSURANCE IS A SMART FINANCIAL MOVE.

	 MAKE SURE YOU KNOW HOW MUCH LIFE 
INSURANCE YOU GET AT WORK.

	 LIFE INSURANCE NEEDS CHANGE OVER TIME.

	 TERM INSURANCE IS AN EASY, AND COST-EFFECTIVE, 
WAY TO GET STARTED.

	 THE FINANCIAL STRENGTH AND REPUTATION OF THE 
COMPANY YOU BUY IT FROM MATTERS.

	 THERE IS NO SUBSTITUTE FOR GOOD ADVICE.



Pursuant to IRS Circular 230, MetLife is providing you with the following notification: The information contained 
in this document is not intended to (and cannot) be used by anyone to avoid IRS penalties. This document sup-
ports the promotion and marketing of insurance products. You should seek advice based on your particular 
circumstances from an independent tax advisor.

MetLife, its agents, and representatives may not give legal or tax advice. Any discussion of taxes herein or related to this document 
is for general information purposes only and does not purport to be complete or cover every situation. Tax law is subject to inter-
pretation and legislative change. Tax results and the appropriateness of any product for any specific taxpayer may vary depending 
on the facts and circumstances. You should consult with and rely on your own independent legal and tax advisors regarding your 
particular set of facts and circumstances. 

Prospectuses for Equity Advantage Variable Universal Life, and for the investment portfolios offered thereunder, 
are available from MetLife. The policy prospectus contains information about the policies features, risks, charges 
and expenses. Investors should consider the investment objectives, contract features, risks, charges and expenses 
of the investment company carefully before investing. The investment objectives, risks and policies of the in-
vestment options, as well as other information about the investment options, are described in their respective 
prospectuses. You should read the prospectuses and consider this information carefully before investing. Product 
availability and features may vary by state.

MetLife life insurance policies have limitations, exclusions, charges, termination provisions and terms for keeping them in force. 
There is no guarantee that any of the variable investment options in this product will meet its stated goals or objectives. The cash 
value is subject to market fluctuations so that, when withdrawn, it may be worth more or less than its original value. Guarantees 
are subject to the claims-paying ability and financial strength of the issuing insurance company.

Guarantee Advantage Universal Life is issued by MetLife Investors USA Insurance Company on Policy Form Series 5E-34-07 and 
in New York, only by Metropolitan Life Insurance Company on Policy Form Series 1E-34-07-NY. Legacy Advantage Survivorship 
Universal Life is issued by MetLife Investors USA Insurance Company on Policy Form Series 5E-32-05 and in New York, only by 
Metropolitan Life Insurance Company on Policy Form Series 1E-32-05-NY. Equity Advantage Variable Universal Life is issued by 
MetLife Investors USA Insurance Company on Policy Form Series 5E-46-06 and in New York only by Metropolitan Life Insurance 
Company on Policy Form Series 1E-46-06-NY-1. MetLife Promise Whole Life is issued by MetLife Investors USA Insurance Company 
on Policy Form 5E-12-10 and in New York only by Metropolitan Life Insurance Company on Policy Form 1E-12-10-NY. Guaranteed 
Level Term is issued by MetLife Investors USA Insurance Company on Policy Form Series 5E-21-04 and in New York, only by First 
MetLife Investors Insurance Company on Policy Form Series 5E-21-04-NY. All are MetLife companies. All guarantees are subject 
to the claims-paying ability and financial strength of the issuing insurance company. Variable products are distributed by MetLife 
Investors Distribution Company, 5 Park Plaza, Suite 1900, Irvine, CA 92614. Variable products are offered through MetLife Securi-
ties, Inc. and New England Securities Corporation; both at 1095 Avenue of the Americas, New York, NY 10036 (member FINRA/
SIPC). August 2011

Life Insurance Products: 
• Not A Deposit • Not FDIC Insured • Not Insured By Any Federal Government Agency  

• Not Guaranteed By Any Bank Or Credit Union • May Go Down In Value
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GET THE 
STRAIGHT 

STORY BEFORE 
YOU SHOP 

FOR LIFE 
INSURANCE.

Many people like you recognize the need for life insurance, 
but don’t move forward because they have many questions 
about it and don’t know where to turn for the answers.

No one can know the future. But consumers can do their 
best to make it all they want it to be for their families when 
they get the Straight Story on Life Insurance.

These 10 Simple Tips are sensible and provide straight 
answers to frequent questions about life insurance. So 
no matter where you end up buying, you’ll make the best 
decision for your needs.

Ready to learn more?  
Contact me for more information.
 


